
#TourGuideConf18
What happened when Robin Hood went to Drapers’ Hall?

Friday 9th November 2018 – remember that date. It was the first 
National Tour Guiding Conference. I am certain it will have been the 
first of many. 

It was a privilege to share the stage with an amazing group of 
speakers who shared knowledge and insight on Tour Guiding in 
England and across the world. It was great to hear perspectives from 
the tour guides (Unique Devon Tours, Robin Hood aka Ezekial Bone 
and Blue & Green Badge Tour Guide training)  the media 
(Wanderlust) the trade (Kuoni), destinations (Cambridge and 
Beyond), a DEF project (US Connections and Mayflower 400) and 
VisitEngland.

It was an outstanding event, exceptionally well organised, that brought together guides of all 
types - Blue and Green Badge, destinations, individual attractions, driver guides, learning 
experiences, costume guides as well as the travel trade and media.
I sense the conference was of immense value to both tour guides and the trade that attended. 
As word spreads of its success I suspect the next one will need a bigger venue.

And whilst on the subject of venue – Drapers’ Hall is 
an incredible place. 
A majestic setting with opulent interior décor, 
lovingly preserved. With a story that dates back 600 
years to the founding of the Draper’s Company and 
links to our famous history including Cromwell and 
the Great Fire in 1666, to its current and 
considerable charitable work. 
A great piece of English heritage, a little ‘off the 
beaten’ track and brought to life by the expert 
guided tour. 

So clearly the venue choice was no accident. The elements I describe above are perfect illustrations of 
what so many inbound visitors want to experience in England. 

Much was shared and learnt through the conference. For me the most striking aspects of the 
conference included:

• The overriding passion and pride in the room in providing authentic, memorable 
experiences for visitors 

• The desire not just to deliver high quality standards but also to develop ideas and 
innovations was both reassuring and refreshing

• The thirst for greater knowledge and insight into inbound visitor needs
• The push for collaboration, both between individual tour guides and between tour guides 

and the trade was inspiring
• The exacting standards to which all guides operate, whether Blue, Green or White Badge 

holders or not
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I am sure everyone who attended the Conference has their own perspective and take-outs. These 
are my Top 5:

1. The Blue Badge Guide scheme is one I am guilty of simply not knowing enough about. I now 
understand the extent and quality of the training and qualifications. They are recognised and 
respected across the world, but perhaps not fully appreciated closer to home as a vocation 
and a career. The qualifications are up there with diplomas/degrees and surely need more 
recognition as a further education option? Maybe there is also a need to communicate more 
to trade on the value and benefits of choosing Blue Badge Guides?

2. What the conference also demonstrated was 
the variety of tour guides that we are so 
fortunate to have in this country. They are all 
essential to be able to provide great visitor 
experiences right across the country. As I 
tweeted on the day “slightly surreal experience 
in the magnificent Drapers’ Hall, talking about 
US visitors to England sitting next to Robin 
Hood”. They had in common, a passion for what 
they do and a desire to grow and develop with 
the evolving needs of visitors.

3. As with most sectors diversification is on the rise and examples such as the Airbnb Experiences 
service provides another sphere for Guide to operate in. It encourages anyone with a passion 
for something to offer it as a visitor experience. This reflects the desire for more experiential, 
learning activities, but also brings challenges for established guides. I am sure there is space in 
the market for both but perhaps highlights a need for some form of wider recognition 
platform? A system that offers accreditation to all types and levels of guide, from the basics in 
terms of relevant insurances, through an overview of services provided to some form of 
assessment (be that based on reviews or an audit process)

4. Prior to Friday I was also guilty of under-estimating the role of great guide in delivering what 
visitors need, particularly those come to England from other countries. The guide is the person 
who can bring an experience to life, tell the story, enable immersive experiences and help 
create lasting memories for the visitor. They can show the inbound visitor real England, giving 
unique insight into the places, the people and the stories. Guides also have the power to get 
visitors out into the regions of England, providing the reasons to visit and managing the 
challenges of travel and accommodation.

5. As an ‘outsider’ I was somewhat surprised that this was a ‘first’ and it feels a little as if Guides 
success is of their own making, but the opportunity to develop still further is immense. Events 
like this that enable networking, collaboration and sharing of knowledge and experiences are 
absolutely vital and I am definitely looking forward to the next one…….


